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For introductory courses in advertising.
 
An accessible, well-written, and student-friendly approach to advertising.
 
Advertising tracks the changes in today’s dynamic world of media and marketing communication–as well as
the implications of these changes to traditional practice–and presents them to students through an accessible,
well-written approach. The Tenth edition highlights the increasing importance of consumers as the driving
force in today’s advertising strategies, social media, and the Internet evolution/revolution. It also includes an
increased IMC and brand focus.
 
MyMarketingLab for Advertising is a total learning package. MyMarketingLab is an online homework,
tutorial, and assessment program that truly engages students in learning. It helps students better prepare for
class, quizzes, and exams—resulting in better performance in the course—and provides educators a dynamic
set of tools for gauging individual and class progress.
 
This program will provide a better teaching and learning experience—for you and your students. Here’s
how:  

Improve Results with MyMarketingLab: MyMarketingLab delivers proven results in helping students●

succeed and provides engaging experiences that personalize learning.
Increased Integrated Marketing Communication (IMC) Focus: The broader focus of IMC in this●

edition includes all the various forms of marketing communication–multi-platform, as well as multimedia–
and the discussion is embedded seamlessly throughout the book.
Keep your Course Current and Relevant: New examples, exercises, and research findings appear●

throughout the text.

 
Note: You are purchasing a standalone product; MyMarketingLab does not come packaged with this content.
If you would like to purchase both the physical text and MyMarketingLab search for ISBN-10:
0133763536/ISBN-13: 9780133763539. That package includes ISBN-10: 0133506886/ISBN-13:
9780133506884 and ISBN-10: 0133575950/ISBN-13: 9780133575958.
 
MyMarketingLab is not a self-paced technology and should only be purchased when required by an
instructor.
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From reader reviews:

Mark Blanding:

Here thing why this kind of Advertising & IMC: Principles and Practice, 10th Edition are different and
reliable to be yours. First of all reading through a book is good nonetheless it depends in the content of the
usb ports which is the content is as tasty as food or not. Advertising & IMC: Principles and Practice, 10th
Edition giving you information deeper as different ways, you can find any book out there but there is no
guide that similar with Advertising & IMC: Principles and Practice, 10th Edition. It gives you thrill
examining journey, its open up your own eyes about the thing that happened in the world which is perhaps
can be happened around you. You can easily bring everywhere like in park your car, café, or even in your
way home by train. For anyone who is having difficulties in bringing the branded book maybe the form of
Advertising & IMC: Principles and Practice, 10th Edition in e-book can be your substitute.

Laverne Dunbar:

Information is provisions for people to get better life, information currently can get by anyone from
everywhere. The information can be a information or any news even a problem. What people must be
consider any time those information which is inside former life are hard to be find than now's taking
seriously which one is acceptable to believe or which one often the resource are convinced. If you find the
unstable resource then you have it as your main information you will have huge disadvantage for you. All of
those possibilities will not happen in you if you take Advertising & IMC: Principles and Practice, 10th
Edition as the daily resource information.

Ana Vela:

Reading a reserve tends to be new life style within this era globalization. With looking at you can get a lot of
information that can give you benefit in your life. Together with book everyone in this world can easily share
their idea. Books can also inspire a lot of people. Plenty of author can inspire their reader with their story or
their experience. Not only the storyline that share in the publications. But also they write about the
knowledge about something that you need example. How to get the good score toefl, or how to teach your
kids, there are many kinds of book that exist now. The authors these days always try to improve their skill in
writing, they also doing some study before they write to their book. One of them is this Advertising & IMC:
Principles and Practice, 10th Edition.

Terry Myers:

People live in this new moment of lifestyle always aim to and must have the time or they will get lots of
stress from both everyday life and work. So , once we ask do people have time, we will say absolutely
indeed. People is human not really a robot. Then we consult again, what kind of activity do you have when
the spare time coming to you of course your answer can unlimited right. Then do you ever try this one,
reading ebooks. It can be your alternative throughout spending your spare time, the actual book you have



read is actually Advertising & IMC: Principles and Practice, 10th Edition.
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